Nleadgen’

our work

Helping businesses grow 3x faster with tailored
lead gen, smart outreach, and marketing
strategies that actually work.,
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Greetings, ladies and gentlemen. Allow me to introduce myself. )

I'm the guy you'll likely hear from if you're based in the UK and looking
to grow your agency or service business. \With years of experience in
B2B sales and a background in project management, | now help
businesses like yours generate leads, build high-converting funnels,
and close more deals through 3Xleadgen..

If you're in the UK and looking to build authority, generate leads, or scale
your service business, we’ll probably be talking soon.




We craft leadgen ideas and strategies designed specifically

For your business




Still There“?

know yYOU are more excited to see our work




Get an All-in-one solution for 3X more sales & qualified \eads

Our

Services

D I K {we make sure you'e in the successful 5%}

m BUsinesses with personalized cold email outreach see 6x higher
response rates.

ell optimized landing pages can boost conversions by up to 300%.
& Adding automation to follow-ups increases closed deals by 42%.
’* 95% of businesses leave money on the table by not having a proper

;; + content +ads + email + funnel system + outreach systems.
_wf‘

St rat eg I es {How We Implement These}

We build a complete ecosystem instead of one-off tactics:

Content & Branding

High Converting Websites & Funnels

Targeted Advertising

Lead Gen & Outreach Systems

CRM, Automation & Ai Agents

m Drive traffic through targeted ads & cold outreach.

m Convert traffic with landing pages, funnels, and irresistible offers.

m Nurture leads via content, email sequences, and automation.

m Scale results with A/B testing, optimized campaigns, and continuous
T, improvement.

y N

& [hisis how the fastest growing businesses grow 3x more consistently,
and it's exactly what we do for you.

TheyLove Us
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[ Sranding ]
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Branding

|ldentity
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These ldentity desngn projects involve creating Ir

_ tify | that capture the essece values
personahty and mission of the brand.

t also involved creating e led ater:
such as business cards, Stahonery Ofﬂme Promotlons
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[ Content Creation ]

7-5TEP FRAMEWORK TO . . ’
SECURE CLIENTS EVERY MONTH
FOR YOUR AGENCY | DJ LEE KESH, DJ SNAQE
MUSIC POLICY

e EMMAX // BOOST KING
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Content Creation

Follow Message
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[ Thumbnalls ]

nashboard

AGENTUR
TUTORIAL |

1

Dashboardcﬁ

Total sales

167,976.88€ V:::5 r,;\
JAN 2023 - |
JULY 2024
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AKON

ENVIO GRATIS
PARA TODO
O BRASII..

SUA JOIA, SEU ESTILO,
SEM CUSTOS DE
ENTREGA!

SUA JOIA, SEU ESTILO,
SEM CUSTOS DE
ENTREGA!
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Venha
conhecer

O mundo
de opg¢oes que
temos para vocé




[ Banners ]

LinkedIiln

In 2023, we noticed something on LinkedIn so many profiles lacked a strong visual identity. That’s
when we started designing custom banners to help professionals stand out. Each banner we create is
more than just a background; it’s a reflection of your personal brand, showcasing who you are and

what is your offer.

we focus on making banners that are clear, unique, and designed to drive engagement. With our 8 years
of experience in branding and digital design, we ensure every banner helps you build
credibility and authority on Linkedin.

Free Masterclas<®
Available beln:f
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[Oﬁer Creation j

Offer

We help you shape an offer that is clear, easy to understand, and impossible to ignore.
Our goal is simple: make your service ook valuable, simple to buy, and different from everyone else in your niche.

-rom researching competitors to structuring your pricing, bonuses, guarantees, and messaging
we make sure your offer feels strong, trusted, and ready to sell




[Oﬁer Creation j

e

Are You Tired Of Not Being Able To Generate Leads For
Your Business Or Your Clients?

Imagine If you had the exact system that |
day for ouragency

Turning Linkedin into a Demand-Gen
channel that unlocks revenue.

fon e ca S e — )
Over 80+ agencies served Over $700k+ generated

-

Worked with: N SmartMail & MashrMail mirus digital

Marketing so good, it'll make
your grandma want to buy 33

Warning: side effects may include irresistible urge to buy.

:lose 2-10 clients on Linkedin in the next 180 days (Or You Don't Pay).
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For_eCommerce Founders and Marketing Directors Qver $500k/yr store revenue
Command Your Niche’s Mindshare + Scale
Your Conversion & Retention Systems i @Q \ﬂ _

don’'t stav top of mind “ (61 m@ ‘ (r'

Through Email eDirect Response

LINKEDIN GROWTH CLIENT RESULTS

Without being viewed as spam’, with no extra work on your end, and nc
extra ad spend for acquisition or retargeting
All through email & sms marketing

LEARN THE EXACT SYSTEMIUSETO
GENERATE 8000+ LEADS PERMONTH + LINK TO WORK WITH ME IN FEATURED SECTION «

The Confidential Tactics | Don't Share on YouTube Our LinkedIn personal brand accelerator is open until June 26th. The first round of members gained 100,000 followers in the
last 4 months and added a ton of income too. Join us before we close it again |

/ - 20




[ Lead Magnets ]

@Y aswad.jjaz and aswadsellsrealty

Imagine having a proven bluepri
print that walks
exact steps to land $3K-$6K clients every singlg Ont:;:{ﬁugh the

Im giving away my 3 )
FREE! g y my $3K-$6K Clients Acquisition Blueprint for

Lead Ma 7t B

We create lead magnets that give real value and attract the right audience
Our focus is to keep it smple, helpful, and easy for people to understand.
From ideas to structure to final design, we pbuild documents that educate,
build trust, and turn readers into warm leads.

A s By Ve Ca0w By - . ey
Aswod et LAl e
5 ; N i s e




[ L ead Magnets

Tour
Free ‘Cold Emuil Systeny Guide To Get 3
Next 30 Days..,
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STEP 1&2 => Irresistible Lead Magnets + 10X
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I've already created customized
clients acquisition system for you. READY TO IMPLEMENT...

google doc link

Yosar Frea LY GadFother Offers To Get 3 Méaw Clieni

P51 E-unrant" thln 15 len Dﬂ‘ir: ALOME adds minimum 20 My

B rwent t depending on your ng-lm:ﬂhrn nd size
on Cmnpiltn AUTOPILOT

And here are 12 Proven Landing Pages Examples for you
to create Meeting Appointment System. READY TO
IMPLEMENT...

T me A iy -
L AL P Sl S R P WA S el S . Ay R e,

P.5. | Guarantee these Landing Pages Examples Con help You
Cr-nti \rnur Client A:quisl‘tmn Appulntmnnt bu-nhmg System and can get you
. gualified appaintments &very 1 on Complete AUTOPILOT.

And here are 405+ Proven Sales Assets to Make You
Authority Figure in your niche in 30 days. READY TO
IMPLEMENT...

google doc link

Yoisr Fred "405" Saled Avietd To Gat 3 Mew Clesnii.

e ] R ] o RS e
AT I Pl ST R T P A RN CY T RN P SR S N e

e

P.5. | Guarantee these Sales Assets, which includes prm'en Post l'.amplutuﬁ video
templates, hooks, um:l sales Inmrrs AL«UHE can gnt you ! ds with 50

coalle and 8 Mew Chients ¢

-1, E:rrnp1m A'LIT'DF'I LOT

And here is your Cold Email System that guarantees 3 new
clients in next 30 days. READY TO IMPLEMENT...

google doc link

Yaur Free "Cold Email System’ Guide To Get § Mew Clients in
Hax? 30 Days

g e e S

.

P.5. | Guarantee if you're struggling to gnt mora :thm mn-r.lsmmr this
sysiem gets you atleast 3 NEW CLIENTS on complete auls n every month

INSIDE: PROVEN THAT GETS
YOU 3-7 NEW CLIENTS EVERY MONTH IN YOUR NICHE

HELPING YOU GET
$3,000 - $6,500
CLIENTS EVERY
SINGLE MONTH
WITH MY 7 STEP

FRAMEWORK
GUARANTEED
ORIDON'T GET
PAID

FOR

- All Agency Owners

- Service Providers & Freelancers
- Content Creators

- Coaches & Course Sellers

» Anyone Who Want More Clients

CRACKING THE

If You're at 50, or Making more than
$10K/mo, This is For YOU...

@ You must Follow all the steps

@ Hardwork and taking action is must -’

@ You must have 51499 in hand to invest in client closing tools like:
Domains. Google workspace, Manyreach, leads Extraction & Leads
Veriher, Linkedin Premium. (not my fees)

@ You commit to partner up with me at 70/30 percent. 30% on all closed clients will be mine.

@ I it's difficult for you to do all the processes I'm guiding you. You can outsource this to
my team. They will do it for you [ Fll not charge you it's a free guide, but if you need my
team to do everything for you, you can pay them their service charges).

I'm not here to take your money, I'll help you grow
by getting you high-paying clients but only
come if you fulfill the above criteria

AREYOU A TO?

@ Get More Leads?

@ Book More Qualified Meetings & Calls?

@ Close High Ticket Clients?

@ Collect Upfront Payment?

@ Retain Clients (They Leave in 3 Months, Right)?

@ Remove Your Prospect Objections?

@ Tired of Hunting Clients in Fb Groups?

@ Not Able to Deliver High Quality Projects on Time?
@ Difficult for You to Find Right Talent?

wIth you. Think of this poge os your digitol hondshoke—it's got 10 be warm and inviting. Start with o cotchy titde

THIS IS FOR YOU...

= H you want to gt high=-ticket cllents svery alingle weok without begging and
ot to conslstent $3,000-56.500/month fast

* Or you need help generoting qualified meotings, leads, and clients ACQUISITION SYSTEM. : B i wd
You're fesling helpless becouse stort of year you made the goal 1o get 10 new el ae . [
clisnts But it's not locking e you'd kit e |

= Or you have an audience and you feel frustrated becouse youonly get likes on ol
posts not quolified meetings. Imagine If you con get 2 paying clients for every post you

meake, how would you feel? Your Free 405" Soles Assets To Get 5 New Clients.,

L L e B B, £ T e i 1 £ bl
e e g el e D B S

« O you're frustroted because you've spent 3-4 yeors crocking the client
grabbing formula and never got one client to pay you even 51,000 (right?)

= Or If you abbe to get cllents but not able to deliver them high quolity results on time
and you don't have the right talent ond team fo do your projects.

el e 3 = RESECRES

= Mot ablé to make a team that can provide you whito label sarvices in a minimuam hudgﬂ
50 o can make big prafs out of the projects that you've clossd, and maks your chents hoppy..

If you're looking for the shortest, noe BS, modt cost-effective
way to get high-ticket clents daily.. And get consistent
cllents overy ulnj-ll manth, and deliver your
clients the hlﬂh :r.mity rasults ..

T £ LFRERAT frcre et T |
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Simple Formulo Ta Credate Praven To Wark Soles Assels

How To Implement The 7 Step Fromework! ros s e M S e

7 STEP FRAMEWORKTO GETYOU 3-7 HIGH TICKET
CLIENTS OR $3,000-56,500 ON CLOSED DEALS
EVERY SINGLE MONTH!
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You ereate a Godfather Offer that's impassible to refuse. Then you put that offer in front of the right
reon with a painful problem who can pay the price you want.

You need to create a landing page that'll make your targeted cllents want to boak an appaintment

hiot grabs thelr attentlon. Add o video that sxplaing your offer or gervice, making it cleor ond easy for your
s to book o meating with you right therae,

L EEAMPLEE &

You badld your crodibiity and outhority in less than 30 days by creating sales ossets known o 125 [nhﬂu“d L -
e studies, 30 posts. 30 videos, ond o soles letter. This gets your ideal clients to "coma bo you for closing e it L 2ads Gen
hermsslvies on your landing page link", it B AL A B 1t L

You croate ond manoge o system called cold amall setup. This consist of 5 moln elements:

sing, Inboxes, leads + cleaning, campaigns, followups. This is where you get all your 53k-5Bk clients on
amplste autarmation,

.5, Continuing steps 5.6, on next slide

AP IEAFPLER 1'

Y eraote Linkedin High Ticket Cliant Clasing system. This consist of & maln slemoents: Irresistibis . iy LT T T
1 mognets, 10x prospect formula, prospect qualification, sending googie docs to prospects, booking them for " B ' ; e Cai
0 mins by sending them on your londing poge or by calendly to book an oppeintment with you, Make your ;

tearm or do it yourself by attending the meeting and gave reminders of the meeting to your appolintrients

hielr Ernall or Whatsapp. This is where mogic happens and you get clients begging to pay you #ven upto
BOO/ month to gt your SOTVICDS,

ou give prospacts froe implementation moterials ke o guide, cose studies, and your portfolio,
wing off your strategies ond expertise. 5o they can do it themaslves If they want to do It Tor free (just lke
giving this doc for freel, By dodng this, pou win thoeir trust.ond moke them see the valus in werking with you,

fou do Intentful followups and not reckless followups. You humanize with them, Send them valuable
verials ond softly pushing them to work with you, 7-10 sxtro deals ond cBents you con win easily every 4 montha
u da It correctly guoraonteed.

LEBEara gy "
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I’'m Giving You Complete Materials & Video Tutorials For
FREE (In case you want to do it yourself to get 3-7 High
Ticket Clients every single month...

@ Google Document link for 15 Proven Offers templates.

@ Google Document link for 12 Proven Landing Page templates.
@ Google Document link for 405 Proven Sales Assets templates .
@ Google Document link to Cold Email System Complete Guide.
@ Google Document link for Linkedin Client Closing Guide.

In the next slide I'm doing something
unimaginable...I'm giving you all the document links.
It's something no one is doing...




[Comtent / Personal —Sranding]

Personal Branding Copy, with viral results
07 c JIILE AL | .. @18 /VideoscriptLi 1

s = Clients like, youre too expensive. ® Views & Likes & Comments
? You don't have enough experience. 412,484 16,868 413

We write clean, simple scripts that help your brand speak clearly and And youre like, oh my god.

connect with people. Our process is easy. First, we study your competitors, then we plan

So you're just fighting each other.
your TOFU, MOFU, BOFU content, and gather all the best ideas. . J S ¢ c,'aator © Nicl.m
After that, we rewrite every script in a fresh and engaging way so your But if | say, is it really too expensive? Chris Do— el Clilple
content is easy to watch, easy to understand, and builds Personal & Sales
real trust with your audience. We look at the same problem together. Branding /Business
| have cheaper options. Coach
- N Oh, tell me about those cheaper options.
Why haven't we used them before? We check perfgrmanoe data to use only
proven content ideas.
Topic 1 Caption B | need this now.
* L _ : Has it worked out before when you've rushed to do things?
Client objections and problem- How to sell without being
solving in business negotiations salesy. The best way to avoid a You see what I'm saying?

confrontational exchange with

a new prospect/client is to not
argue with them. Duration: 25 seconds

Hook | We're gonna look at the problem together.

Is it really too expensive?

When they raise a sales We rewrite the script in a clear, simple,
objection, like you're too and engaging way.

We study top topics, hooks, and captions

to see what's working.




Content VWriting

Top 0k the Funnel Content
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Content

MNOW 0o to automations and select cold DM2 0

o

Then you can use Al to write your scripts.
' Name Youtube Link Instagram Link Linkedin link
N . S 1 5
Rewrite SCript Finally, launch with 10 DMs per hour, Areeb Mirza MRS {AWWAY Y
Lead Gen Jay
3 Omar shafig
ntent

Nooruddin Abbas Ali Hps: /iwww linkedin. com/in/b2b-lead-gen Middle of the Funnel Co post Types  Post I'.‘--:rntﬂﬂf*:gf_'-“

Video Source Lo Lara Acosta ttps.//www youtube com/@Laras _ hitps:/iwww linkedin. com/in/laraacostar Post Desciiption spesonaized Resis 7 IS

And that's how.
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Anik Singal https./'www.inslagram.com/anik/# Wps: www. linked
Shweena Krishnani
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Script ’

A YOu consider using ChatGPT to write your research paper, thet
IO Know. '
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Bottom of the Funnel Content
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Caption -
Talha Saddique ittps: www . linkedin. com/in/talhas U855, | hrand you need two Bands

[

& in and hit Enter
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eo é/w/

You can record the video yourself using our scripts, or we can handle everything for you.
We edit your clips, add color grading, motion graphics, animations, and sound effects to
make them look smooth and engaging.

If you don’t want to record, we can create an Al avatar, clone your voice,
and make the full video for you, then edit it just like real footage.

Tools we use:
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Long-Form

Edits that feel clear...

HOWITG
YOIR

AFFILIATE
PROGRAMS

WATCH NOW

¥

.

To build a hi
converting @

WATCH NOW
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Short-Form %

Edits that go viral...

-

WATCH NOW
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High Converting

Websites

We design wepsites and funnels that not only look stunning
but are engineered to convert.

 —

—ach project is tailored for your brand, audience,
and goals to maximize lead capture and sales.
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Landing Page ﬁw

We create high-converting landing pages designed

to turn visitors into leads.

—v—
Turn Your Knowledge
Into Your € Income
f7) oo e

i WY el e el B g g

Ea i
.-

ml.-rlr-r . )
= e — =g Bawa w (ot Prvogers b vieas Deige

5

Empowering
W 10K+ Creator &

@
Build, Launch & Scale
Superfast
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30+ Qualified Sales
Every Month, On Cou.
Autopilot.

Still Wasting 40+ Hours a Week Manually
Prospecting... And Getting Ghosted?
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Our funnels are strategically structured to build trust, remove friction,
and prompt action at the right moment.

Real Students. Real Meetings. Real Revenue,
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Lead Magnet
Opt-Iin Funne!

Turn traffic into warm, qualified Ieads

We design opt-in funnels that clearly communicate value,
reduce hesitation, and maximize sign-ups helping you grow
your email or WhatsApp list with the right audience.

Lead Magnet Opt-in Funnel
/m

.} Sxleodben

We've Helped Multiple Agencies Reach
Now, You Can Use Our 7-Step Framework
to Get $3k-$6k | | 4-7 High-Ticket Clients Monthly,
In Just 90 Days!

- S L turi
Your Ad Or Content Whether _i.ruurr_-.a:n existing husinnl.'.s. .u.rp-m launching eads Cap u ng

Look, it takes less than i hi ri L
/i N Subcribed Leads

and then you'll get your Client Acqumltm

Email / Whatsapp Campaigns
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Appointments Bw
@74&

Book more qualified calls

Our appointment booking funnels pre-sell, build authority, and filter low-intent prospects
before they reach your calendar, resulting in better conversations and higher close rates.

For Messages / Calls

Proven Funnel Content Structure to High Converting Funnels
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Meta Ads

Lead Generation & Website Traffic Campaigns
for Appointment Booking

We are building and managing conversion-focused Meta Ads campaigns
for service-pased businesses.

The core objective of these campaigns is
not vanity metrics, but:

- Generating qualified leads

- Driving high-intent website traffic

- Booking sales appointments

- Building trackable, scalable acquisition systems

Every campaign is built with proper tracking, clean data, and optimization
logic, ensuring performance can be measured, improved, and scaled.
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Campaigns

Q. Search or add fiters

Duplicate

-t Name

> [J Condo_Lead Generation

s [J Lead Generation ADs - New

y [J Lead Generation AdS

t3 Export

> [] Renters Lead Generation Ads - New

> [J Messaging Automation ADS - Townho...

T

Lead

Use cases

AGENCIES & CONSULTANTS -

B2B SERVICE PROVIDERS -
APPOINTMENT-BASED SERVICES -

CTR 4 CPL

eneration

Lead sources

- META INSTANT FORMS
- WEBSITE LEAD FORMS

- MESSENGER / WHATSAPP CAMPAIGNS

A v Reach g Impressions ﬁ CPC i
16% - 24% " $17- 322V 2000-3500 * 30006000 R $0.80 - $1.30
v
& Delivery ¢+ Bidstrategy Budget L.t mgnlﬁc:dni:
8 e Active Us Using ad s... ’_\
Some text in image ,_
@ e Active Usy ° .
Some text in imagg
@ e Inacti
]

ey

36
Leads (Form)

61
Leads (Form)

Results

Messaging ...

\  Lead (Form)

37

Leads (Form)

This month: 1 Aug 2019 - 31 Aug 2019

Ml Colun

Cost per
result

Reach Impressions
1,779 2447 $1.73
Per Lead (For...

7,668 16,117 $3.02
Per Lead (For...

Per messagin...

—

Per Lead (For,.

- 2257 §2.15

Per Lead (For_
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Website Traffic

We run conversion optimized traffic
campaigns that send the right users to

Landing pages | Lead magnet funnels | Booking pages (Calendly / CRM)

CTR 4

1.7% - 2.8%

CPR

Total Results J@
AVERAGE $126 ¥

617 (OPT-INS) 2

CPC |

$0.45 - $0.90

The focus is on quality traffic, not just clicks.

52 Ad Sets

View Setup .

Campaign Name

Budget Results

Cost per Resuit Amount Spent

SEO Audit Checklist | SEMrus...

$20.00

(Opt in] SEO Audit Checklist | Social M...

[Opt in] SEO Audit Checklist | Marketin...

Optin

Lal

$20.00

$2.44

$0.78

$1 4.63

$90.37

$20.00
Dail S_T'__% $561.04
| SEO Audit Checklist | Social M.. SZD..-E?{J

S$1.37

$110.86

$1 .26 _.Ill:'

Website
[ ‘::: i
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Pixel & Events/ . |
Tracking is set up before any campaign goes live.

Our setup includes:

- Meta Pixel installation (GTM / direct)

- Standard events: PageView, ViewContent, Lead, Schedule
- Custom conversions for bookings & key actions

- Domain verification & AEM configuration

- Event testing and validation

This ensures accurate data and better optimization.

Our Approach

We don't just run ads.
We build scalable client acquisition systems.

Meta Ads =2 Funnels 2 Leads =2 Appointments
This allows our clients to track ROI clearly and scale with confidence.

/ Domains \

Name 1.
com
> om—
</ N».com Owned by: Aswad haz
Verified
& Assignpartner A, Connect assets
\ Partners  Connectedassets  Domainaccess
@EEE'IIS &pixels o Q [Search by name or ID ‘
Datasets can include event data from web, app and other sources.
Name Tl
FTHEE
B =i
,&‘g 3"'93“99"‘ Owned by: Aswad ljaz
Meta Pixel

Dataset is receiving events

Currently receiving event data from Meta Pixel. Go to Events Manager to view event activity.

People Partners Connected assets

/aﬁets

y

ﬂ Aswad ljaz

~

(¥) Connect data Q, Search by name o ID 5 Cw———= O G5 8 Jan 2026- 4 Feb 2026
o '
verview
U’:' 2 3xleadgen Overview Test events Diagnostics History Settings
. )
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F
) Start your setu
Y —
oo Integrations 2. DatasetID
il Event activities o2 Integrations 749549827958270
:
; . : : , , . ; _— o Integrations
This chart displays any events from your business's website, CRM, mobile app or server that we've processed and received within the selected date e i
range. Events may take up to 30 minutes to appear. Manage Integrations
¢ Websites
20 3xleadgen.com
15 & PagelD
o E———
. (©) Instagram ID
0
8 Jan 10 Jan 12 Jan 14 Jan 16 Jan 19 Jan 23 Jan 25 Jan 27 Jan 1Feb 3 Feb
(*) Add Events 00 Columns: Event usage metrics - = Allevents - Q, Search by event 0/50
Events Status Used by Integration Event match quality Total events .
% 13?
8 :aff FIW Meta pixel Last received 1 hou
ago
Add to wishlist 3
D ® No recent activity Meta pixel Last received 12
L activity days ago
. Initiate checkout . |
= MNeo recent activity Meta pixel Last received 16
0 - ENL ACTIVILY Qays Qo
rkspace Versions Admin
. ——
CURRENT WORKSPACE
Tags

Default Workspace

Overview

Tags
Triggers

Variables

Folders

O R F &

Templates

Name P

[

Conversion Linker

Custom HITML

Meta - Pixel - Agency Lead Magnit
Meta - Pixel - booking-placed

Meta - Pixel Base Tag

Type

Conversion Linker

Custom HTML

Facebook Pixel

Facebook Pixel

Facebook Pixel

Firing Triggers

@ client-acquisition-blueprint/offers/

@ booking-placed Trigger

@ All Pages
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Google Ads

Execution and management of Google Ads campaigns
focused on search intent, traffic delivery, and measurable performance.

m Campaigns are structured with clear objectives, controlled budgets,
and accurate conversion tracking.

m \Vork includes keyword research, campaign structuring, ad copy alignment
and ongoing monitoring to ensure traffic quality and consistent data reporting.

m Performance is reviewed using standard metrics such as impressions,
CTR, CPC, and conversions, with tracking handled through Google Ads and GA4.
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PPC@%a rch N

Search campaigns built to capture high
intent users actively looking for relevant services.

Focus areas include keyword structure, ad relevance, and
conversion tracking, with performance measured
through CPC, CTR, and conversions.

The focus is on quality traffic, not just clicks.

phore coll beods ¥
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Traffic %

Traffic campaigns designed to send relevant
users to landing pages and funnel entry points.

Performance is evaluated based on traffic
quality, CPC, and engagement, not click volume alone.
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All datasets are cleaned, validated, and prepared for outbound,
cold email platforms, LinkedIn and social media outreach systems.

Lead lists are segmented by:

- Industry and service category

- Geographic location (USA, UAE, Australia)
- Company size and revenue bracket

- Founder / decision-maker role
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Over time, a structured dataset of 2Z00M+ scraped and categorized leads
has been compiled across service-based businesses in selected international markets.
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Structured cold email systems built for outbound lead generation and
appointment setting.

Campaigns are designed with proper inbox setup deliverability control,
and performance tracking to ensure stable outreach operations.

Tools & Infrastructure

- Instantly —= campaign automation, inbox rotation, and performance monitoring

- ManyReach = multi-inbox cold email sequencing and campaign control

- Google Workspace & Microsoft 365 — professional inbox infrastructure with DKIM, SPF, DNS, DMARC records setup.

Execution & Performance summary

- ICP-based prospect list integration

- Email sequence creation (multi-step follow-ups)

- Inbox warm-up and sender reputation management
= Deliverability monitoring and bounce control

- 457K Emails Sent

- 18.5% Open Rate

- 3.6% Reply Rate

- 145 Opportunities Created

- Estimated Pipeline Value: $635,000

- Focus: Scaled outbound with stable deliverability
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